Digital Designer
The Digital Designer will contribute to the artistic and creative direction of United Way of Greater Cincinnati (UWGC) by designing collateral and assets that affectively tell United Way’s story across print, digital and experiential mediums. Ensure consistency of brand across all visual elements.

 

KEY AREAS OF RESPONSIBILITY: 
· Design collateral and assets that affectively tell United Way’s story across print, digital and experiential mediums.

· Help create websites, product graphics, web logos, social media graphics and banners, static and rich banner ads, email templates and more digital design products.

· Conceptualize, design and lay out brochures, invitations, advertising, manuals, reports, newsletters and other print and web marketing collateral materials. 

· Help establish a process for creative development that starts with strategic requirements, leverages customer insights, timely reviews from stakeholders, and effective collaboration across the entire design organization.

· Develop and execute creative design concepts across print and digital platforms to communicate brand and key messaging across all communication platforms.

· Ensure adherence to UWGC brand stewardship guidelines. Create and maintain templates and other tools for staff use in support of stewardship.

· Collaborate with key stakeholders to set the strategy of how creative brings the brand to life and use this strategy to guide priorities and output.

· Use own original and creative thinking to develop concepts and finished design solutions from rough ideas, and present creative concepts to internal clients.

· Partner closely with Marketing Team and other departments/teams to build a consistent brand experience across multiple marketing touch-points and audience.

· Provide design support to other business lines to create product graphics, infographics, logos, identity design or other similar offline graphics.

· Provide creative/design consultation to UWGC internal customers. Works within marketing team to coordinate production timelines.

· Help lead in the development of all organizational campaign materials, major giving and individual engagement collateral.

· Help direct photography and video creation to align with creative direction.

· Help track, measure and report all digital results and outcomes, including SEO analytics.

· Work collaboratively with Content team to effectively deliver key messages to key audiences.

· Utilize and demonstrate knowledge of current trends in color, technology, E-communication and experience to develop unique design solutions.

MINIMUM QUALIFICATIONS:  

· Bachelor’s degree or equivalent and commensurate skills.

· Two plus years of art/creative direction, design, multimedia experience.

· Advanced computer skills, including experience with Microsoft office products (specifically Outlook, Word, Excel, PowerPoint), required.

· Competency in Adobe Creative Suite and other design platforms for print and digital, web development, HTML and CSS experience required. 

· Creative portfolio of results-oriented work that shows a diversity of experience across both online and offline media, including video and motion graphics development and infographics.

· Photography/photo direction experience preferred .     

· Willingness to be hands-on in collateral design layout, event assets and creative/design support.  

· Human-centric approach to design that evokes trust, collaboration and innovation.

· Experience building a brand in multiple markets, keeping in mind cultural differences across audiences.

· Understanding of printing processes.

· Excellent written and verbal communication skills.

· Ability to work cooperatively and flexibly as part of a team.

· Ability to understand and manage priorities.

· Ability to work under deadline pressure and manage multiple projects simultaneously.

· Ability to listen effectively and solicit information from others.

· Demonstrated project management skills, including the ability to balance multiple projects in varying degrees of implementation and understand and manage priorities.

· Strategic thinking and ability to apply marketing/communications tactics to broad organizational strategies required.

· Ability to work independently while keeping management informed of progress .

· Ability to be discreet and maintain confidentiality.

· Ability to work a flexible schedule that could include night, weekend and event hours. 

· Occasional local travel to events within the regional area.

· Ability to lift up to 20 pounds.

COMPETENTCIES: Digital and print design, Technologically proficient, Deadline production, Organizational and strategic planning, Creativity, Marketing, Relationship building, Collaboration, Accountability to team and self, Time/Project management, Measurable impact, Leadership, Initiative

· 
Applicants should apply by Friday, October 2, 2020 via the link below: 

http://www.uwgc.org/about-us/careers?gnk=job&gni=8a78859e7475f4d7017492d3ec8246b5&gns=Leadership+Council
UWGC is an Equal Opportunity Employer Committed to Diversity, Equity and Inclusion

